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Industry with Patient Organizations was approved in 2009. The applica-

tion and observance of these codes is obligatory and affiliate companies 

of the referred chamber are required to make a written endorsement 

of compliance.

Other companies and organizations, non-members of CANIFARMA, 

may also adhere if they decide to adopt and apply the codes issued by  

CETIFARMA. 

With this updated version, CETIFARMA provides CANIFARMA´s members, 

adherents and any person interested, the following documents that 

offer orientation and define a behavioral framework that abides by uni-

versal ethical principles, thus contributing to the promotion of both an 

ethical culture and of activities of social responsibility.

This publication includes:

•  The Code of Ethics and Transparency of the Pharmaceutical Indus-

try, where the conceptual guidelines and standards regulating the 

conduct of CANIFARMA´s members and adherents to the code are 

established.

•  The Code of Good Practices of Promotion, which defines the beha-

vioral principles with an ethical foundation that rules the relation-

ships between pharmaceutical companies and health care profes-

sionals. 

•  The Code of Good Practices of Interaction of the Pharmaceutical 

Industry with Patient Organizations, where the guidelines are es-

tablished to regulate relationships between the Pharmaceutical In-

dustry and the Patient Organizations grounded on universal ethical 

principles and respect for human dignity.

The international trend and the 

growing incorporation of self-monitoring measures designed to enhan-

ce transparency and effective accountability are embedded in a context 

where society is expressing the need for promotion of ethical and so-

cially responsible behavior among companies. In this sense, the global 

impact actions promoted by the World Health Organization -which, in 

1999, established a set of guidelines in order to increase transparency 

in its relation with the health care industry, including the pharmaceu-

tical companies- are considered of utmost importance; as well as the 

measures undertaken by the World Medical Association (2004) to en-

sure transparency in the relationship of the medical profession with the 

Pharmaceutical industry.

The International Federation of Pharmaceutical Manufacturers & As-

sociations (IFpMA) joined these initiatives by updating its Code of Good 

Practices for the Promotion of Medicines, enforced in January 2007.

The National Chamber of the Pharmaceutical Industry (CANIFARMA), 

integrated by national and multinational companies established in Mexi-

co, began this process in 2005, by taking the following steps. Its first ini-

tiative was the creation of the Council of Ethics and Transparency of the 

Pharmaceutical Industry established in Mexico (CETIFARMA) -autonomous 

management organism responsible of the elaboration, promotion, en-

forcement and observance of the codes of ethics and other self-regula-

tory and self-monitoring instruments.

The second initiative was the approval by CANIFARMA´s affiliate mem-

bers of the Code of Ethics and Transparency of the Pharmaceutical In-

dustry established in Mexico. Subsequently, the Code of Good Practi-

ces of Promotion was elaborated and went into effect in 2006; and, in 

addition, the Code of Good Interaction Practices of the Pharmaceutical 
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CODE OF ETHICS AND
TRANSPARENCY OF THE 

PHARMACEUTICAL 
INDUSTRY IN MEXICO

 CHAPTER I

CONCEPTUAL GUIDELINES

1. GENERAL PURPOSE

The purpose of the Code of Ethics is to set an operating framework for the 

companies and individuals in the field of the Pharmaceutical Industry establish-

ed in Mexico, by promoting an ethical culture and a commitment to transpa-

rency, in order to enhance the development of the industry, preserving the 

integrity of its users and protecting the general interest of society.

Therefore, the affiliate and adherent members to this Code voluntarily as-

sume the obligation to adjust all their activities to the spirit of the present 

document.

2. SPECIFIC OBJECTIVES

•  Promote transparency and disseminate an ethical culture, by setting prin-

ciples, operational criteria, and values among the industry’s members and 

society in general. 

•  Mediate and advise on ethical and transparency issues, by providing guide-

lines and consultancy to the members of the industry and to those interac-

ting with it in a relevant manner.

•  Legitimize and facilitate free competition, in order to promote a socially 

responsible development of the Pharmaceutical Industry, under clear and 

fair rules, avoiding opportunism, abuse, unfair competition, public image 

battles and libel.




